
As a member of the Board of Directors

of the Red Cross I have been deeply

involved with two aspects of the

organization’s public relations:

1) PR covering events and projects

throughout the year.

2) PR coverage and automotive

sponsorship of the annual Taste of

Morgantown event.

Each year hundreds of local residents

look forward to the exciting

community event – The Taste of

Morgantown.

In order to continue providing services

to the Northeast West Virginia area,

the American Red Cross holds The

Taste of Morgantown which

showcases local food and drink

vendors.  The Taste of Morgantown is

the Northeast WV Chapter’s primary

fundraiser of the year.

The Taste of Morgantown hosts more

than 25 restaurants and vendors

offering attendees samples of their

exceptional food and drinks.
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For the 2015 event the Red Cross

solicited event sponsors.  It was my

goal to bring in the event’s first

automotive sponsor.  This came to

fruition with Freedom Lincoln’s

sponsorship.

I created a package of opportunities

for Freedom Lincoln that included

prominent automobile displays at the

entrance of the WVU Erickson Alumni

Center venue.  Each attendee of the

event was invited to take a close look

at the brand’s latest models of cars

and SUVs.

The sponsorship included prominent

signage that I designed and posted at

the venue entrance.  Freedom Lincoln

also received inclusion in all of the

press coverage for the event as well as

VIP invitations to the event.

PR information about the event was

created and distributed to all media in

northeastern West Virginia with a

focus on the Morgantown area.  This

included television stations,

newspapers, radio stations, and social

media outlets including the city’s

leading food blog.
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The success of the 2015 Taste of

Morgantown included the

following:

• Attendance: 300+

• Sponsorship Revenue:

$26,000+

• Participating Restaurants and

Vendors: 25

• Notable Media Coverage:

Dominion Post, Times West

Virginian, WAJR, WBOY-TV,

WDTV-TV, Morgantown

Magazine, WVLiving.com,

Morgantown CVB
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RESULTS

Morning Show with Kyle Wiggs and Sunshine Wiles


